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Sports drinks drank past 7 days: Gatorade




- @ 22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.
' — “ sn Typical Adults 18 or older who Drank GATORADE in the past 7 days are 42.8 years old (12.4% younger than

1,‘ average) and have a $90,085 (8.4% lower than average) annual household income.
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Sports drinks drank past 7 days: Gatorade



19.5% or 762,422 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Drank GATORADE in the past 7 days.
Typical Adults 18 or older who Drank GATORADE in the past 7 days are 41. years old (16.2% younger than
average) and have a $103,595 (9.5% lower than average) annual household income.
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20.9% or 527,051 of ST. LOUIS DMA Adults 18 or older Drank GATORADE in the past 7 days.

G @ ))m STl Typical Adults 18 or older who Drank GATORADE in the past 7 days are 43.5 years old (12.1% younger than
| /]

average) and have a $101,610 (2.2% lower than average) annual household income.
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23.1% or 449,687 of CINCINNATI DMA Adults 18 or older Drank GATORADE in the past 7 days.
Typical Adults 18 or older who Drank GATORADE in the past 7 days are 42.5 years old (12.6% younger than
average) and have a $110,899 (7.2% higher than average) annual household income.
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Sports drinks drank past 7 days: Gatorade

25.% or 486,180 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Drank GATORADE in the past 7 days.
Typical Adults 18 or older who Drank GATORADE in the past 7 days are 48. years old (9.8% younger than
average) and have a $91,376 (13.3% lower than average) annual household income.

Ethnicity of Target vs. Market:

White g -
63.7%
Black/African 2 _‘
American E

Astari I 1.2%

Other I 1.3%

=

Hispanic m

= who Drank GATORADE in the past 7 days

B WEST PALM BEACH-BOCA RATON

EiHHI of Target vs. Market:

<$35K HHI 2
$35K-$50K HHI :
$50K-$75K HHI

$75K-$100K HHI

$100K-S150K HHI g
$150K-5250K HHI .

$250K+ HHI
Avg HHI: U 5 J $105,392



G

GATORADE
P

| 22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 20.3% less likely to be a college
graduate, 8.6% more likely to work full-time, 13.2% less likely to be married, 33.7% more likely to be a

parent of 1 or more children under 18.
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19.5% or 762,422 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 16.% less likely to be a college graduate,
6.% more likely to work full-time, 22.9% less likely to be married, 29.5% more likely to be a parent of 1
or more children under 18.
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20.9% or 527,051 of ST. LOUIS DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 8.% less likely to be a college graduate,
27.% more likely to work full-time, 5.7% less likely to be married, 35.9% more likely to be a parent of 1
or more children under 18.
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23.1% or 449,687 of CINCINNATI DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 13.% less likely to be a college graduate,
8.% less likely to work full-time, 15.5% less likely to be married, 32.6% more likely to be a parent of 1 or
more children under 18.
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25.% or 486,180 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Drank GATORADE in the past 7...
Adults 18 or older who Drank GATORADE in the past 7 days are 22.7% less likely to be a college
graduate, 17.6% more likely to work full-time, 5.7% less likely to be married, 39.8% more likely to be a
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parent of 1 or more children under 18.
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Sports drinks drank past 7 days: Gatorade



22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 13.9% less likely to own their home,
12.1% more likely to own a higher valued home, 8.9% less likely to have a single-family home, 11.9%

more likely to have a dog.
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Adults 18 or

: 19.5% or 762,422 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Drank GATORADE in the past 7 days.

older who Drank GATORADE in the past 7 days are 12.8% less likely to own their home, 8.1%

more likely to own a higher valued home, 8.3% less likely to have a single-family home, 8.1% more likely
| to have a dog.
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| 20.9% or 527,051 of ST. LOUIS DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 4.7% less likely to own their home, 1.4%

more likely to own a lower valued home, 4.4% less likely to have a single-family home, 6.% more likely to
' have a dog.
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23.1% or 449,687 of CINCINNATI DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 20.2% less likely to own their home, 11.%
more likely to own a higher valued home, 7.1% less likely to have a single-family home, 5.1% more likely
to have a dog.
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25.% or 486,180 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Drank GATORADE in the past 7...
Adults 18 or older who Drank GATORADE in the past 7 days are 12.5% less likely to own their home, 8.5%

more likely to own a lower valued home, 1.7% more likely to have a single-family home, 9.2% more likely
to have a dog.
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22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 4.6% more likely to look up D-I-Y advice
online, 12.2% less likely to always vote in local elections, 8.5% more likely to belong to a gym, 7.% more
likely to fly domestic past yr.
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likely to fly domestic past yr.

19.5% or 762,422 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 10.5% more likely to look up D-I-Y advice
online, 3.7% less likely to always vote in local elections, 2.9% more likely to belong to a gym, 3.2% less
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=
GATORADE rEﬂ' more likely to fly domestic past yr.

20.9% or 527,051 of ST. LOUIS DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 9.6% more likely to look up D-I-Y advice
online, 2.4% more likely to always vote in local elections, 37.9% more likely to belong to a gym, 12.4%

yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

54.9%) j =
51.5% »
a7

Recipes/  Restaumt  Health  Do-t-vourself Oniine Phone  Medical Home/  FRnesyDiet JobSearch/ Apparel/  Reigion/ caner Education  Take Onfine  Electronic  Homework

Mesl Planning Information / information  Advke  /WigeoCall  Services/ Gamenidess Information postresume Besutyidess Spirtusity Development (Research  Classes Imite frou or Your
suggestions  Reviews (skype,  Information schools, child's)
FaceTime, Applation,
etc) Financing)
® who Drank GATORADE in the past 7 days uST. LOUIS

Political Activity: Adults 18 or older

%REBYY 3 37.6% 9.9% pL

Registered to Vote / Lean ican /Lean  Ind: dent / None
(In District of Resi i of These

Presidential Elections: Always

Presidential Elections:

e h o Statewide Elections: Always
h ide Electons: Sometimes _ ER™

Genealogy  Paremting/

ty aduie  (snapfih, fons:
sumadvce Gogon Local Elections: Always |G
etc Local Elections: Sometimes
# who Drank GATORADE in the past 7 days mST.LOUS

(s
W&Top-s’o past 12-months Active Lifestyle Activites: Adults 18 or older

II
i'

Ciling-  lawnCare  Ganening Swimming  Fishing vnhmm sicyding xlng Bowlng  Selongto  Sewing-  Camping  Jogging- Boating  Basketbal
Outdoar [Flowers ar Health Clubor  Cralts Running
cooking Vegetables) Gym

m who Drank GATORADE in the past 7 days

ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 386
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Past 12-months Domestic Airline Trips: Adults 18 or older
Lurip e
2urips 391? "
3t o
4rips 8o

59 trips i

1 4.6% Flew Domestic past year:
. — .
L 90,546 3.6% Avg. # Domestic Flights: RGO EEE Y
B ™ ——
7%

B E e - O
Gmupnmm Yoga-piates  Followa aduk Competitive Caregwerof  Hunting Football Softball - Tenns Orgacized  Snow Sking-
Weight Loss  Continuing Videa Gaming Aging Parent Baseball Road Race Snowboarding

Progam  Education or Relative (n:”

Marathon,
m ST. LOUIS e

Sports drinks drank past 7 days: Gatorade



23.1% or 449,687 of CINCINNATI DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 23.5% more likely to look up D-I-Y advice
online, 17.1% less likely to always vote in local elections, 29.5% more likely to belong to a gym, 16.4%
more likely to fly domestic past yr.

yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

" Registered to Vote / Lean ican / Lean Indi dent / None
laz.5% (In District of Resil i of These
= Presidential Elections: Always 75.9%
onen e o Presidential Elections: imes  ORR"
il il ol i o o o |

Recipes / Health Restaurant  Do-t-yoursel Online Phone wmedical Home/ FiRness/ Diet Apparel/  JobSearch/  Relgion/ Education Career Take Online  Genealogy Homework Photography  Electronic Parenting/ E.'m‘am:
.:.:T:;:.:E Information Illl::v‘mlil:!l advice {I(ﬁs;.v::‘III "S'!:l':‘:; Garden Ideas Information Beauty Ideas Postresume  Spirtuality [I;:::! Development Classes (\':l:‘;:rll :i:\::l:::' Invite Family Advice  Service m’f’“ﬁms:”wm
L A e————
 who Drank GATORADE in the past 7 days H CINCINNATI # who Drank GATORADE in the past 7 days B CINCINNATI
C
Wm'rop-.go past 12-months Active Lifestyle Activites: Adults 18 or older ‘M Past 12-months Domestic Airline Trips: Adults 18 or older
- 23.9%
imp 17.0%
: 11.8%
L5507 752 117%
3 trips
4 trips 90,366
5-3% Flew Domestic past year: 8.2 49.9%
1 Avg. # Domestic Flights: R3S EY-
21.0%;

Giling-  lawnCare Gardening  Swimming Hiking - Bicyding ~ volinteer  Beloagto Fishing Camping Bowling Sewing - Jogging - Basketball Gmupnmm Yoga-pilates  Football aduk Camgwerof  Followa  Competitive  Softball-  Organized Hunting Tenns  Snow Sking-
Outdoor (Flowers ar Backpacking Work  Health Club or Cratts Running Continuing  Aging Parent WeightLoss Video Gaming Baseball  Road Race Snowboarding
Cooking vegembles) sym Education  orReltive  Progmm (5%,
Marathon,
» who Drank GATORADE in the past 7 days W CINCINNATI b

CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 429
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade



|
GATORADE rﬁl likely to fly domestic past yr.

-g} 25.% or 486,180 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Drank GATORADE in the past 7...
"P" ‘ : ' Adults 18 or older who Drank GATORADE in the past 7 days are 3.4% less likely to look up D-I-Y advice
online, 8.6% less likely to always vote in local elections, 9.5% less likely to belong to a gym, 6.7% more
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Past 12 mo
Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 10.6% more likely to use QSRs past mo.,
7.5% more likely to use Sit-Down Restaurants past mo., 22.6% more likely to use Casinos past yr., 51.9%
more likely to smoke cigarettes.
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29.4%

75,606,880 27.7%
31,585,584 11.6% )

22,092,528 8.1%

9.8%
19,042,684

7.0%
S e [T 103%
3.9%

o B

3.8%

nths Casino Activities: Adults 18 or Ider

Used Past 30-days: Adults 18 or older

<\
=g
13.8%

Cigarettes

/ Cannabis

Other Gambling 7.3% Casinos visited past 12
= who Drank GATORADE in the past 7 days mUSA
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338

Sports drinks drank past 7 days: Gatorade

Vape

= who Drank GATORADE in the past 7 days BUSA



Past 30-days QSR Users: Adults 18 or older

ﬂ 1time

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

# who Drank GATORADE in the past 7 days W MINNEAPOLIS-ST. PAUL

Total Mnnthly QSR Users: Avg. Monthly QSR Meals:

84.1%

19.5% or 762,422 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 8.5% more likely to use QSRs past mo., 1.1%
less likely to use Sit-Down Restaurants past mo., 20.5% more likely to use Casinos past yr., 61.% more likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€

1time 20.8%

oo R
10 times or more E

w who Drank GATORADE in the past 7 days

Total ly Sit-Down Users: Avg. ly Sit-Down Meals:
71.2% 71.9%

=T - |-
.

® MINNEAPOLIS-ST. PAUL

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

# who Drank GATORADE in the past 7 days

MINNEAPOLIS-ST. PAUL DMA

B MINNEAPOLIS-ST. PAUL

Scarborough R1 2026: Feb25-Feb26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

wings / iakan steskhouse Upscale Indian /

Burgers / nmu Thai/

cutee e Sports Bar  Bakery Other
asian

Ppia  chinese  Mexicin cdhe

= who Drank GATORADE in the past 7 days = MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in thepast 7 days 23.1%

minneapoLss-sT. pauL [SEXEEN 13.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
7.8%

262,871 6.7%
m 11.8%
5.6%

4.

1%

4.2%
2.3%

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes

Qual Intab

= who Drank GATORADE in the past 7 days = MINNEAPOLIS-ST. PAUL
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Sports drinks drank past 7 days: Gatorade

Used Past 30-days: Adults 18 or older

=y

Marijuana / Cannabis Cigarettes Vape

=who Drank GATORADE in the past 7 days B MINNEAPOLIS-ST. PAUL



GATORADE Lﬁq

Past 30-days QSR Users: Adults 18 or older

‘ 1time
% 2times
3 times
4 times
5 times
6 - 9times

10 times or more

 who Drank GATORADE in the past 7 days

® ST. LOUIS

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. o

18.4%

17.8%

10.1%
8.9% I
7.2%

7.5%

Avg. Monthly QSR Meals:

Total

Total Monthly QSR Users:
93.5%” & 6.

6%

® who Drank GATORADE in the past 7 days HST. LOUIS
ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
78.2% 73.3%

Drank Past 30-days: Adults 18 or older
Ay Typa of s

bt e, bt
Domestic Light Beer B : Bar/ Nightclub

721,423 28.7% =

697,164 27.7%

Domestic Regular Beer

335,';.-3 33.2%

Wine

Imported Beer - v
Microbrew / Craft Beer i
w who Drank GATORADE in the past 7 days WST. LOUIS

ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 386
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months

Upscale Restaurant

Stage Show / Concert

Other Gambling

= who Drank GATORADE in the past 7 days

20.9% or 527,051 of ST. LOUIS DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 8.1% more likely to use QSRs past mo., 6.6%
more likely to use Sit-Down Restaurants past mo., 29.2% more likely to use Casinos past yr., 45.8% more
likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

malan steakhouse Coffee  Bagel/ upscale  seafood
House/ Doawt/
Coffee Bar  Bakery

.03
piza

Mexin  Chinese

= who Drank GATORADE in the past 7 days wST.LOUKS
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in the past 7 days 23.7%

ST. Louis 17.1%

429,308

Casino Activities: Adults 18 or older

726,627 28.9%

Slot Machines

P 1
6.2%

, 8.1%
100,824 ¥
E 3.9%

= 2.1%

2.4%

see BB

Sports Betting

Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
ey

a / Cannabis

m 5T. LOUIS

Sports drinks drank past 7 days: Gatorade

Cigarettes

= who Drank GATORADE in the past 7 days



— —
———

4
GATORADE &

Past 30-days QSR Users: Adults 18 or older

1time

% 2 times

3 times

4 times

5 times

18.5%

6 - 9times

10 times or more

more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

16.0%

3 times 12.4%

4 times

10.4%

5 times

6-9times

9.6%

10 times or more

23.1% or 449,687 of CINCINNATI DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 8.3% more likely to use QSRs past mo.,
13.7% more likely to use Sit-Down Restaurants past mo., 13.% more likely to use Casinos past yr., 47.6%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

vima

Chinese  mexican
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in the past 7 days 28.8%

21.2%

ih

Bagel/ upscale  seafood

nafian

House / Burgers / Donut /.
Coffee Ear ‘Sports Bar Bakery
#who Drank GATORADE in the past 7 days W CINCINNATI

IV VT 412,644

wwho Drank GATORADE in the past 7 days ™ CINCINNATI # who Drank GATORADE in the past 7 days B CINCINNATI
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
95.1% 7% 85.6% 75.2% “
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Ain ot Bk
e
Domestic Light Beer
wine
Domestic Regular Beer
Imported Beer - v
Microbrew / Craft Beer M 3.61.596 i
w who Drank GATORADE in the past 7 days B CINCINNATI
CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines  p=

78,313
45,245 10.1%
144,905 7.5%
7.1%
Other Gambling zi:zgs

2.8%
see Lok

29.7% |
Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert
Upscale Restaurant

Sports Betting

Casinos visited past 12 Yes

Used Past 30-days: Adults 18 or older

i
ey

a / Cannabis

= who Drank GATORADE in the past 7 days = CINCINNATI

429

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade

Cigarettes

#who Drank GATORADE in the past 7 days

= CINCINNATI
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Past 30-days QSR Users: Adults 18 or older

o Jg e
S
s
4 tmes
5 tmes
8- ot
10 times or more “

#who Drank GATORADE in the past 7 days

Total Monthly QSR Users:
91.3% 79.4%

W WEST PALM BEACH-BOCA RATON

Avg. Monthly QSR Meals:

[ ] 1 time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Total

15.9%

16.1%

11.2%

8.7%

9.2%

# who Drank GATORADE in the past 7 days

78.8%

ly Sit-Down

Users:
75.0%

B WEST PALM BEACH-BOCA RATON

own Restaurant Meals:

Al

Drank Past 30-days: Adults 18 or older

Any Type of Beer

Wine

Imported Beer  preirm 23.2% :

ﬁ.QE,h'Ll 35.9%
St e s

Domestie Light Beer 21.3% ; -

7 4.6%
4.8%

Microbrew / Craft Beer

w who Drank GATORADE in the past 7 days

645,008 33.2%

W WEST PALM BEACH-BOCA RATON

Slot Machines
Upscale Restaurant
Table Games (Craps, Poker, etc.)
Stage Show / Concert
Bar / Nightclub
Sports Betting
Spa

Other Gambling

WEST PALM BEACH-BOCA RATON DMA  Scarborough R1 2026: Jan25-Jan26 Qual Intab 608
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 mnths Casino

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 25.% or 486,180 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 14.9% more likely to use QSRs past mo.,

5.1% more likely to use Sit-Down Restaurants past mo., 7.8% more likely to use Casinos past yr., 65.% more
likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

1.0
209

Chinese  Piza  malian

Mexicin Steakhouse Wings/ Coffee  Upsaale Seafood  Bagel/
Burgers | House / Donut/
Sports Bar Coffee Bar Bakery

= who Drank GATORADE in the past 7 days WWEST PALM BEACH-BOCA RATON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in the past 7 days 30.3%

WEST PALM BEACH-BOCA RATON [T 7311 19.9%

Activities: Adults 18 or older

212,325 10.
%

178,819 9.2%

1.8%
1.2%

= who Drank GATORADE in the past 7 days

Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older
w |

a / Cannabis

= WEST PALM BEACH-BOCA RATON

Sports drinks drank past 7 days: Gatorade

Cigarettes

= who Drank GATORADE in the past 7 days ~  WEST PALM BEACH-BOCA RATON



22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 3.5% less likely to have a 401K, 6.1% less
likely to have an Auto Loan, 7.7% less likely to Invest/Trade Stocks Online, 5.6% more likely to pay with their
Debit Card.

mﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds TR
Money Market Funds gzm
Bonds e

Other (Crypto / NFTs / Metals, etc.) s.:’:%
529 Plan / College Savings Plan ¢

2% L 8.8%

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

o

Checking Debitor ATM  Savings Credit Card

02037 2

Online Mobil

Online Bill

Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property Account Mortgage L:::‘:; |I:|:;.e

= who Drank GATORADE in the past 7 days mUSA ® who Drank GATORADE in the past 7 days H USA

Professional Services Used*: Adults 18 or older | \gPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Real Estate Agent

2%
3.3%
Estate Planning E 2‘::"%

L Hl 174

cash App

— 13 L3 28
Venmo MasterCard ~ Apple Pay

_ 0% (*Past 12 Months) VISA PayPal Zelle Debit Card Google Par American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney !’; 0% Express card Messenger
» who Drank GATORADE in the past 7 days = USA w who Drank GATORADE in the past 7 days mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5,157
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Sports drinks drank past 7 days: Gatorade



19.5% or 762,422 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 10.8% less likely to have a 401K, 10.2% less
likely to have an Auto Loan, 6.7% less likely to Invest/Trade Stocks Online, 9.4% more likely to pay with their
Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

52.7%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds 538'1.39 E2% po—
. S00700 0.8% 35% 6a% S0%  6.4% 5.9%
529 Plan / College Savings Plan i L 4.3% g
—— i - .. : e e . N ol I
Other (Crypto / NFTs / Metals, etc.) '8_9% Checking savings  Debit or ATM Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Home Personal Loan
Account  Account card Banking  Banking Paying  Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property &‘”ﬁm Abeoa L':"q":; 'L'::e Mortgage
# who Drank GATORADE in the past 7 days B MINNEAPOLIS-ST. PAUL = who Drank GATORADE in the past 7 days m MINNEAPOLIS-ST. PAUL

Professional Services ed*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

;: ta]

947,695 24.2%

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent 8.4% 93% 9.0% 8.8%

] e

‘Venmo DebitCard MasterCard  Apple Pay zelle Google Pay  Cash App American Discover  Store Credit Square Cash  Facebook  Samsung Pay

2.5%
2.7%

Estate Planning

) 1.0% (*Past 12 Months) VisA
Divorce / Family Attorney h % Express card Messenger
= who Drank GATORADE in the past 7 days m MINNEAPOLIS-ST. PAUL = who Drank GATORADE in the past 7 days = MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 320
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade



20.9% or 527,051 of ST. LOUIS DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 2.1% more likely to have a 401K, 1.8% more
likely to have an Auto Loan, 6.1% more likely to Invest/Trade Stocks Online, 3.9% less likely to pay with their

Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

: 12.1%
346,435 13.8%
7.6%

| 10.5%

Other (Crypto / NFTs / Metals, etc.) e

Financial Services Has and/or Uses: Adults 18 or older

63% 8% 7.0% 54 cox sox

529 Plan / College Savings Plan m&;;"m Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Paying Banking  Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property m B RO L:;';Zl“::e Mortgage
m who Drank GATORADE in the past 7 days N ST. LOUIS = who Drank GATORADE in the past 7 days m ST. LOUIS
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 2
Tax Preparation Service 5 1‘
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) m 11.1%
9.5%
oot o
5.6%
Real Estate Agent
0%
o - i

Estate Planning

5.6%
3.5%

Divorce / Family Attorney E 1 12%.9‘ etz Motls)
m who Drank GATORADE in the past 7 days m ST. LOUIS
ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 386

Facehook  Square Cash Samsung Pay
Messenger

Store Credit
Card

American
Express

Debit Card  MasterCard Venmo Zelle Apple Pay CashApp  Google Pay

= who Drank GATORADE in the past 7 days mST. LOUIS

All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade



23.1% or 449,687 of CINCINNATI DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 2.1% more likely to have a 401K, 1.4% less
likely to have an Auto Loan, 20.8% more likely to Invest/Trade Stocks Online, 10.3% more likely to pay with
their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan

Financial Services Has and/or Uses: Adults 18 or older

894,462
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds
Money Market Funds 1&5‘;

13.4%

529 Plan / College Savings Plan .155

— 8.1% 7.8%
Other (Crypto / NFTs / Metals, etc.) o 265 7% 0w 4%
Second Home or Real Estate Property 6.8% Checking Debitor ATM  Savings  Credit Car Online Online Bill Home Autoloan  Money  Studentloan Certificates of Personal Loan  Home  Refinanced
Account card Account Banking Paying  Mortgage Market Deposit (€Ds) Improvement  Home
Bonds [ 7-5% Account Loan or Home  Mortgage
EPTREE 6.6% Equity Loan
 who Drank GATORADE in the past 7 days B CINCINNATI = who Drank GATORADE in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

3.2%
3.1%

Estate Planning E’ 93%!%

Real Estate Agent

10.1%

B 1.7% (*Past 12 Menths) visa PayPal Debit Card Venmo MasterCard Zelle Apple Pay CashApp GooglePay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney rl.o'% Express card Messenger
m who Drank GATORADE in the past 7 days m CINCINNATI = who Drank GATORADE in the past 7 days = CINCINNATI

CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 429
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

Sports drinks drank past 7 days: Gatorade



Adults

J
|
[

25.% or 486,180 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older Drank GATORADE in the past 7...

18 or older who Drank GATORADE in the past 7 days are 1.1% more likely to have a 401K, 6.8% less

likely to have an Auto Loan, 1.8% less likely to Invest/Trade Stocks Online, 9.5% more likely to pay with their
Debit Card.

GATORADE ¢
Investments Owned: Adults 18 or older

ﬂ'ﬁﬂ

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

4,680 11.2%
296,938 15.3%
4 9.1%
272,848 14.0%
6.0%
Other (Crypto / NFTs [ Metals, etc.) 0%
WG 5.8%
Bondy 0%

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

36% 8% 3306 4% o 22
- | ]

RN EN 7.2%
140,134

szsa00 w57 yea5m

Second Home or Real Estate Property @I&?‘:% Checking Debitor ATM  Savings  Credit Card i Mobile  Online Bill Home Autoloan  Money Certificates of Personal Loan Studentloan ~ Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
i LIAT3.T% Account Loanor Home  Mortgage
529 Plan / College Savings Plan 5% Equity loan
¥ who Drank GATORADE inthe past 7days W WEST PALM BEACH-BOCA RATON = who Drank GATORADE in the past 7 days = WEST PALM BEACH-BOCA RATON
Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older
Recountant &
301,473 15.5%
Online Investing / Stock Trading g
Insurance Agent at a Local Office (not online) 7.0% . .
Estate Planning 10.8% 10.2% 2.7%
“P6.0%  5.1% 400
Real Estate Agent - e |
) L +9.2% (*Past 12 Months) Paypal Zelle MasterCard  DebitCard  Venmo ApplePay  CashApp  American GooglePay StoreCredit  Discover SquareCash Facebook Samsung Pay
Divorce / Family Attorney 1.5% Express card Messenger

m who Drank GATORADE in the past 7 days = WEST PALM BEACH-BOCA RATON

WEST PALM BEACH-BOCA RATON DMA  Scarborough R1 2026: Jan25-Jan26  Qual Intab
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

®WEST PALM BEACH-BOCA RATON

= who Drank GATORADE in the past 7 days

608

Sports drinks drank past 7 days: Gatorade



Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 23 hours, 39 minutes and 25
seconds each week with All Forms of Media.
79.5% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 8 hours and 20 minutes each week listening to All

g
GATORADE f-EJ' Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 56.1%

who Drank GATORADE in usa
the past 7 days

® who Drank GATORADE in the past 7 days m USA
USA  USAProjection  Scarborough R12026: Jan 25-Mor26  Qual Intab 5,157 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HU b Sharre DfA Eve':jyth ing
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e tioen e or Anything

Sports drinks drank past 7 days: Gatorade
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 3 days, 0 hours, 11 minutes and 8
seconds each week with All Forms of Media.

80.6% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 57 minutes each week listening to All
Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

o7 =R

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

s 55.5%

who Drank in the MINNEAPOLIS-ST. PAUL
past|

® who Drank GATORADE in the past 7 days B MINNEAPOLIS-ST. PAUL
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab 320  MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,93 HUbb Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. R AT ils for Anything

Sports drinks drank past 7 days: Gatorade



| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 3 days, 3 hours, 53 minutes and 43

seconds each week with All Forms of Media.
87.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 9 hours and 11 minutes each week listening to All

Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media. ‘

o7

4
GATORADE 8

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

who Drank GATORADE in the
past 7 days

® who Drank GATORADE in the past 7 days H ST. LOUIS
ST.LOUIS ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 386 ST.LOUIS  DMA  Scarborough R12026: Feb?5-Feb26 ~ Qualintab 1,956 Ubba Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. o Stpndthard for Anything

Sports drinks drank past 7 days: Gatorade



Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 3 days, 10 hours, 35 minutes and 40
G seconds each week with All Forms of Media.
| ‘}t‘ 79.5% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 8 hours and 34 minutes each week listening to All
GATORADE & Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

.

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
- e
€oncurrent
usoge %: 51.5%
who Drank GATORADE in the CINCINNATI
past 7 days

% of Total
Weekly H:M:
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 3 days, 12 hours, 18 minutes and 6
seconds each week with All Forms of Media.

81.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 9 hours and 38 minutes each week listening to All
Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 5 hours, 21 minutes and 52
seconds each week with All Forms of Ad-Supported Media.

76.8% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 34 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 5 hours, 47 minutes and 44
seconds each week with All Forms of Ad-Supported Media.

77.5% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 15 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 6 hours, 45 minutes and 54
seconds each week with All Forms of Ad-Supported Media.

84.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 8 hours and 30 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.1% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 15 hours, 7 minutes and 22

seconds each week with All Forms of Ad-Supported Media.
76.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 48 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 17 hours, 54 minutes and 20
seconds each week with All Forms of Ad-Supported Media.

78.6% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 9 hours and 9 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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avg. of 65. minutes/day.

Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 7 hours and 37
minutes each day with All Forms of Ad-Supported Media. 76.8% listen to Local AM/FM Radio for an

(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 7 hours and 41
minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM Radio for an
avg. of 62.3 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 7 hours and 49
minutes each day with All Forms of Ad-Supported Media. 84.2% listen to Local AM/FM Radio for an

avg. of 72.9 minutes/day.

(Local Radio delivers 13.1% of Time with Ad-Supported Media.)
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 9 hours and 1
minutes each day with All Forms of Ad-Supported Media. 76.9% listen to Local AM/FM Radio for an
avg. of 66.9 minutes/day.

(Local Radio delivers 9.5% of Time with Ad-Supported Media.)
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avg. of 78.4 minutes/day.

| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 9 hours and 24
minutes each day with All Forms of Ad-Supported Media. 78.6% listen to Local AM/FM Radio for an
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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46,586,506 or 76.8% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65. minutes every day representing 37.1% of all
time spent daily with Ad-Supported Audio.

Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

Local AM/FM Radio 0.6 9% m
Podcasts YouTube
Spotify Music SiriusXmM
SiriusXM 208 19.1 , >
YouTube Music 0% m POZ ;Efts Si T;I.ng
Owned Music 0.094 754 4.7% m All Apple
TV Music Channels m 14.6%. Avg. Hours+Minutes/day with m Others | Music v Amaz  Apple
Audio: Adults 18 or older 13.1 12.5 YouTube Music i
A oters (AP RIS Py R v o | s

Amazon Music

Mu...
e Amazon 15.1 et

Apple Music & A% VS Music...
Pandora [ g ase T Local AM/FM s Local AM/FM Owned All Pando
. 2t who Drank GATORADE in L Radio Podcasts Channe . Radio Music Others ra
Audiobooks MI 33‘% the past 7 days [ e 715 28.6 - . 69.3 131 10.5 9.4

w who Drank GATORADE in the past 7 days mUSA

» who Drank GATORADE in the past 7 days mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Taral persons:

% Time Spent:

Podcasts :
TV Music Channels mm
Gt YouTube TV Music
ouTube Music 50D 9% m Podcasts Music Podcasts Channels
pandora - TR AN oo 266 180 239 130
— o o]
All Others mm Avg. Hours+Minutes/day with Ad- m YouTube All
= Supported Audio: Adults 18 or oider 5 All 2 Pandor Other
Amazon Music E m Spotify Music
) 9% 155 Pandora ™ Others 12.8 a 3
iHeartRadio  |[pRARTA1 AT Ay s N 94 8.0
. i Amazon :
Audiobooks 0.0% TV Music = j g iHea...
. _ :.0% who Drank GATORADE in m Local AM/FM Radio Channels Ama:m" R Local AM/FM Radio Spotify Music
owned Music i 3:0% the past 7 days [o0ec | 65.0 145 Al 63.9 116 6.7 Siri...
rorle e I B3 s
= who Drank GATORADE in the past 7 days mUSA = who Drank GATORADE in the past 7 days uUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5157

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
Scarborough R1 2026: Jan 25-Mar26 USA Projection SOEﬁ_al for Anything _

Sports drinks drank past 7 days: Gatorade



Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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- 590,809 or 77.5% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Audio.
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- 443,743 or 84.2% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 72.9 minutes every day representing 39.8% of all
time spent daily with Ad-Supported Audio.
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- 345,795 or 76.9% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.9 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 382,095 or 78.6% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
< Supported Local AM/FM Radio for an average of 78.4 minutes every day representing 36.9% of all
GATORADE ‘i I time spent daily with Ad-Supported Audio.
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| 46,586,506 or 76.8% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 65. minutes every day representing 37.1% of all
time spent daily with Ad-Supported Audio.
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590,809 or 77.5% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.5% 77.9%

Audio: Adults 18 or older
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443,743 or 84.2% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 72.9 minutes every day representing 39.8% of all
time spent daily with Ad-Supported Audio.
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| 345,795 or 76.9% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.9 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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382,095 or 78.6% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
i Supported Local AM/FM Radio for an average of 78.4 minutes every day representing 36.9% of all
GATORADE 8 ‘ time spent daily with Ad-Supported Audio.
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46,586,506 or 76.8% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Classic Rock.
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590,809 or 77.5% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Pop Contemporary Hit Radio, Adult
Contemporary, and Classic Hits.
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443,743 or 84.2% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Rock, New Country, Classic Hits, and Adult

Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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345,795 or 76.9% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, Album Oriented
Rock, and Pop Contemporary Hit Radio.
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382,095 or 78.6% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Urban AC, and
Country.
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38,277,930 or 63.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
| G Supported Local TV Stations for an average of 85.7 minutes every day representing 32.9% of all time
GATORADE tﬂ spent daily with Ad-Supported Video.
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% Time spent:

Local TV Stations

| Networks
M 5 . ney

Hulu/Hulu + Live TV (any Hulu) 86.5 oK i
Disney+ —

Paramounts PP R R L

pescock R T % oot o

Hulu/H
ulu +

Local TV

Non-Premium Cable TV... 6% m Amazon YouTub
) Prime/IMDb :

g : e Video

Netflix gsg m Non-Premium Cable TV [FireTV... 19.8

Amazon Prime/IMDb/FireTV 49.7% BB 7.0% Networks .
YouTube Vid a 0

guite Vices s & (sl Roku'#The" Hulu/Hul

Roku + The Roku Channel gt 49 m S — AppleT Roku... u+.

ol o T, . O —TTTST e il Vehubo Nor-premiom

TkTok P e PRSI o Adults B orolder [N Db/FireT B piuco.. Cable TV oromiy | THT | Dis

Local TV Stations | TikTok 3 g Stations
91.0 17.2 Live— 109.8

616 371 the past 7 d:
Premium Cable TV Networks m -111;92% "
# who Drank GATORADE in the past 7 days W USA # who Drank GATORADE in the past 7 days HUSA
Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons: % Time Spent:
Local TV Stations 3

Non-Premium Cable TV... g8

s212 815 56.8% |

Amazon Prime/IMDb/FireTV

ll‘ll,’.!
YouTube Video 0 0% m
LA L Amazon
_ . = . m Non-Premium Cable TV Prime/IMDb Amazon
R s s e Norfremium CableTv | BemefiMD
T . s 600 27 Network b/fery
127 ; o 82.2 449
Peacock Avg. Hours+Minutes/day with Ad- m
S Video: Adults 18 or olde Hulu/Hul B
Paramount+ M m upported Video: Adu orerder m u ‘,/ N;‘glx TikTok Hulu/Hul Pe
R — s vouT : vora (880 o s
i M - m be be
Disne 9 v
L . 9.3% _ m = Local TV Stations Tiktok | video | AppleTV Local TV Stations Video Netflix AppleTV = Ro
Rolat’¥:Fhe Rokiy charmel — 5 : i 85.7 17908 162 | +fubo,. 104.3 196 | 127 +fubo,... | k.
Premium Cable TV Networks _ 8:% wha g:;:;:n;g::uz w - m
= who Drank GATORADE in the past 7 days mUSA = who Drank GATORADE in the past 7 days HUSA
USA  USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Quol Intab 5,157 fa =S 5"3": °fn EV':"_Vthi"E
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Searborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 Soe .al arAnything

Sports drinks drank past 7 days: Gatorade
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394,846 or 51.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 112.2 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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374,686 or 71.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 85.8 minutes every day representing 33.9% of all time
spent daily with Ad-Supported Video.
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Avg. Week Ah: Vid__eo (Persons & % Reach): Adults 18 or older
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260,140 or 57.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 125.4 minutes every day representing 37.6% of all
time spent daily with Ad-Supported Video.
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329,505 or 67.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.1 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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38,277,930 or 63.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
G Supported Local TV Stations for an average of 85.7 minutes every day representing 32.9% of all time
GATORADE spent daily with Ad-Supported Video.

Weekly 63.1% 63.9% Avg. Hours+Minutes/day with Ad-Supported
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Weekly
Reach % 61.2%

56.7%

Weekly
Total
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Reached:

394,846 2,392,955
Local TV

Average

Daily Mi;

431,979 2,010,258
Cable TV

333,955 1,516,344 349,603 1,437,694 229,900 1,107,311

394,846 or 51.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 112.2 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Video.
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, 374,686 or 71.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
/ i Supported Local TV Stations for an average of 85.8 minutes every day representing 33.9% of all time
GATORADE 8 spent daily with Ad-Supported Video.
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—
= n
who Drank GATORADE in ST. LOUIS
46.0% 45.2% the past 7 days
40.6%
_ 38.0% 38.8%
32.3%
28.0%
24.8%
24.4% 2A0% 23.0%
17.4% 17.1%
13.0% 5 o
11.3%

Weekly
Total
Persons
Reached: =357 686 1,674,479 366,289 1,574,549 242,251 1,022,691 200,318 813,812 238,431 9/5381 147,787 520,849 126,677 489,437 130,956 436,910 120,985 429,056 68,261 288,719
Local TV Cable TV Amazon TikTok YouTube Hulu AppleTV+ Peacock Paramount+ Netflix
Average
Daily Mi
® who Drank GATORADE in the past 7 days W ST. LOUIS
ST. Louis DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 386 ST. Louis DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soef'a. for Anything =

Sports drinks drank past 7 days: Gatorade



260,140 or 57.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 125.4 minutes every day representing 37.6% of all

GATORADE ,E{, time spent daily with Ad-Supported Video.
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329,505 or 67.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.1 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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[ 38,277,930 or 63.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

News - Morning, Game Shows, and Movies.
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394,846 or 51.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Local News - Late.
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374,686 or 71.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
News - Morning, Movies, and Game Shows.
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260,140 or 57.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Local News - Late, and Comedies.
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329,505 or 67.8% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Comedies, Movies, and Game Shows.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 47,825,767 or 78.8% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-
Supported Social Media for an average of 171.9 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

OTT TV Streaming
Services

1103
Social Media

192.8

Email/Tex

t/IM/Zoo
m,ete.
(Person...

Searc
h
{Goo
gle,

Local TV
Streaming

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

YouTzlbpr

Shoppi

Local TV Streaming

who Drank GATORADE in
the past 7 days

186.6

Bin,

37.6

Online
Classes,
Schools,
Colleges,

Universiti
es

Non-
Premium+
Premiu...

Game
s/Fant
asy/...

ng
(incl....

News/. | B..]

70.22095¢ 25 7%

Sacial Media
161.9

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

153.9

Online
Classes,
Schoals,
Colleges,

Universiti
es
513

OTT TV Streaming Services
140.8

Non-
Premium+Pre
mium Cable...

YouTube/T
ikTok, etc.

329

Local TV
Streaming
41.2

Search  Sho
Email/Text/| (Googl ppin
IM/Zoom, et e, g

Games/Fa
ntasy/Be...

¢ (Personall Bing, (incl.
WK etc).. Fo..

News/ B
Wea... a

= who Drank GATORADE in the past 7 days mUSA

w who Drank GATORADE in the past 7 days

= USA

Avg. Week Ad- 5uggarted Digital (Persons & % Reach): Adults 18 or older Avg.

% Time Spent:
Search (Google, Bing, etc.)

Sodial Media

Email/Text/IM/Zoom,etc. {Personal & Work)

OTT TV Streaming Services

133 335 799

Shopping (indl. Food/ Auctions/Travel, etc.}

YouTube/TikTok, etc.
Streaming Audio {Local Radio/ Podcasts/Streaming
Services)

M

10} 0%

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 18 or older m
0 f

Ibn
5:09
Concurrent
Usage %: 69.4%

Games/Fantasy/Betting Sites
Local TV Streaming

Non-Premium+Premium Cable Streaming

- : m—.%

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Social Media

Streaming Audio (Local

Shop
ping
(incl.
Food
[Au...

Local TV
Streaming
35.4

YouTube/TikT
ok, etc.
33.4

Email/Text/IM/
Zoom,etc.
(Personal &...

Non-
Premium+Pre

News/We | Ba
mium Cable...

171.9 ather/Sp... | n...

Social Media
144.0

OTT TV Streaming Services
101.6

Streaming Audio (Local
Radio/
Podcasts/Streaming

Premium+Pre
mium Cable = YouTub:
Streaming... ik

Email/Text/IM
[Zoom,etc.
(Personal &

Wark)...

Shopping
(incl.
Food/A...

Local TV

Banking/..

_— . who Drank GATORADE i
Online Cases school, Colleges, Uriverstes PO O3 e
= who Drank GATORADE in the past 7 days mUSA
UsA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5157

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

® who Drank GATORADE in the past 7 days

Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Sports drinks drank past 7 days: Gatorade

HUSA

* Share of Everything

for Anything .




[ 598,282 or 78.5% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Social Media for an average of 161.9 minutes every day representing 26.8% of all time spent daily
with Ad-Supported Digital Media.
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| 384,904 or 73.% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
STl Social Media for an average of 172.8 minutes every day representing 30.6% of all time spent daily
with Ad-Supported Digital Media.
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[ 366,534 or 81.5% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Social Media for an average of 196. minutes every day representing 29.8% of all time spent daily
with Ad-Supported Digital Media.
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[ 375,605 or 77.3% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
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| 384,904 or 73.% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 62.5 minutes every day representing 36.2% of all time spent daily with
Ad-Supported Social Media.
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@ | 349,142 or 77.6% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 76.8 minutes every day representing 39.2% of all time spent daily with

GATORADE | E Ad-Supported Social Media.
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Ad-Supported Social Media.
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@ | 43,832,332 or 72.2% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-
: Supported Facebook for an average of 63. minutes every day representing 36.7% of all time spent
GATORADE &8 daily with Ad-Supported Social Media.
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580,188 or 76.1% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 59.2 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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(-\ | 384,904 or 73.% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
; P Facebook for an average of 62.5 minutes every day representing 36.2% of all time spent daily with
GATORADE rEE Ad-Supported Social Media.
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, (“3 | 349,142 or 77.6% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
“’,‘ == Facebook for an average of 76.8 minutes every day representing 39.2% of all time spent daily with
GATORADE 'Ea Ad-Supported Social Media.
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| 375,605 or 77.3% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 67.4 minutes every day representing 37.6% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,893,177;
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GATORADE & reaching Adults 18 or older who Drank GATORADE in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 27,585; Social Media: 25,083; Non-Prem. Cable: 13,575; Local TV: 12,173
reaching Adults 18 or older who Drank GATORADE in the past 7 days.

. All Other Digital Media: 33,774;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Drank GATORADE in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 25,232; Local Radio: 21,318; Non-Prem. Cable: 12,242; Local TV: 9,283
reaching Adults 18 or older who Drank GATORADE in the past 7 days.

All Other Digital Media: 28,950;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Drank GATORADE in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,831;
! Social Media: 24,285; Local Radio: 24,011; Non-Prem. Cable: 14,425; Local TV: 11,517
GATORADE & reaching Adults 18 or older who Drank GATORADE in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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50,885,537 or 83.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an
average of 54.7 minutes per day driving, seeing Billboards and Signs. 64.2% Listen to Local Radio
Stations Out-of-Home for an average of 39.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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618,824 or 81.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
41.5 minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio Stations Out-
of-Home for an average of 37.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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449,749 or 85.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
55.8 minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local Radio Stations Out-
of-Home for an average of 44.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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396,404 or 88.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
61.5 minutes per day driving, seeing Billboards and Signs. 64.3% Listen to Local Radio Stations Out-
of-Home for an average of 40.6 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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418,476 or 86.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
52.7 minutes per day driving, seeing Billboards and Signs. 65.7% Listen to Local Radio Stations Out-
of-Home for an average of 47.5 minutes/day.
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50,885,537 or 83.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
54.7 minutes per day driving, seeing Billboards and Signs representing 32.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

"Share of Ad-Supported OOH Media"

=
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Sports drinks drank past 7 days: Gatorade



618,824 or 81.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 41.5
minutes per day driving, seeing Billboards and Signs representing 27.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weeldy “Share of Ad-Supported OOH Media"

97.6% 96.9%

=

who Drank GATORADE in  MINNEAPOLIS-ST. PAUL
the past 7 days

87.6%

70.9%

67.7%
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Sports drinks drank past 7 days: Gatorade



E *\) 449,749 or 85.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 55.8
: fgl’ minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time Spent with Ad-
GATORADE ,;l, Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

o A "Share of Ad-Supported OOH Media"

= e
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396,404 or 88.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 61.5
minutes per day driving, seeing Billboards and Signs representing 38.1% of all Time Spent with Ad-
Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

o A "Share of Ad-Supported OOH Media"
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418,476 or 86.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 52.7
minutes per day driving, seeing Billboards and Signs representing 32.5% of all Time Spent with Ad-
GATORADE & Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

o A "Share of Ad-Supported OOH Media"
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GATORADE LE

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-35E south of I-94
1-494 west of 1-35W
1-94 west of I-35W
1-35E north of I1-94
1-94 east of I-35W
1-35W north of 1-94
1-35W south of 1-94

uUs 10

1-494 east of 1-35W

US 169 north of -394
MN 100

US 169 south of -394
Snelling Avenue

1-694 east of 1-35W
1-694 west of I-35W
Hennepin Avenue

MN 13

uUss2

MN 77 (Cedar Avenue)
1-394

MN 36

MN 47 (University Avenue)
MN 65 (Central Avenue)
County Road 42

MN 55

Lake Street

= who Drank GATORADE in the past 7 days

MINNEAPOLIS-ST. PAUL DMA

Scarborough R1 2026: Feb25-Feb26

: o 24.4%
785,189 20.1%
B 22.1%
832,756 21.3%
21.3%
943,032 24.1%
9,045 20.9%
780,495 20.0%
56,68 20.6%
795,017 20.3%
2,736 0 20.0%
718,245 18.4%
19.4%
773,659 19.8%
139,63¢ 18.3%
725,520 18.6%

16.7%
16.3%

15.6%
4.1%

15.4%

638,247

e 11
B .

478,305

2
560 972 14.6%
473,149 12.1%
el
521,668 13.3%
 —

513 072 13.1%

TR I R— 5%
T — o5
383 9.8%

551,249

3 11.6%
347,849

Avg. Hours+Minutes/day Driving:
Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Sports drinks drank past 7 days: Gatorade

618,824 or 81.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
41.5 minutes per day driving an average of 24.2 miles each day and are 30.5% more likely to use
Hennepin Avenue than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
56201 T 5%

Msm— 235%
55123 0.68%

2.18%
56601 AR oi

55414 LB
55060
56301
56307
55102

0.89%

F 1.51%
il 0.58%

-
42,009 1.07%

F 0.97%
) 5.19%
r 0.95%
.37%
m 0.95%
4L 0.63%
0.95%
X0 0.74%
F 0.93%
£.21%
E 0.92%
. 0.57%
r 0.90%
(18%
H 0.87%
£ 17%
® Share of Everything



GATORADE 8

449,749 or 85.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
55.8 minutes per day driving an average of 32.4 miles each day and are 117.5% more likely to use
Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

I-70

1-270

1-64/Highway 40
1-44/Highway 44

1-55

Lindbergh Bivd
1-170/Highway 170

1-255

Manchester Road/Highway 100
Highway K

Poplar Street Bridge
Highway 370

Highway 94

Page Avenue

Highway 67/Highway 111

Green Mount Road

Stan Musial Veterans Memorial Bridge
#VALUE!
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#VALUE!
#VALUE!
#VALUE!
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13.3%

BT
12.4%

8.3%
1%
306,724 12.2%
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Top-26 Residential Zip Codes: Adults 18 or older
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Sports drinks drank past 7 days: Gatorade

Top-26 Employment Zip Codes: Adults 18 or older
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‘ 396,404 or 88.2% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
61.5 minutes per day driving an average of 35.8 miles each day and are 59.2% more likely to use
Queen City Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

I-75

1-71

1-275

1-74

Dixie Highway

1-471

US 22 (Montgomery Road)

Ronald Reagan Cross County Highway
US 27 (Colerain Avenue)

US 50 (Columbia Parkway)

US 50 (River Road)

Harrison Avenue

State Road 125 (Beechmont Avenue/Ohio Pike)
US 127 (Hamilton Avenue)
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Winton Road

Red Bank Road
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State Road 747 (Princeton, Glendale Road)
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US 50 (Wooster Pike)

Norwood Lateral Expressway
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Route 747
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Top-26 Residential Zip Codes: Adults 18 or older
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PEAT 1.21%
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i3
PIRITE 1.04%

1.26%
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Sports drinks drank past 7 days: Gatorade
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Top-26 Employment Zip Codes: Adults 18 or older
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GATORADE |

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

I-95

us1

Military Trail
Congress Avenue

Us 441

Florida Turnpike
Okeechobee Blvd
Southern Blvd

Lake Worth Road
Boynton Beach Road
Atlantic Avenue
Forest Hill Blvd

Palm Beach Lakes Bivd
Linton Blvd

Glades Road
Hypoluxo Road

PGA Blvd

St Lucie West Blvd
Port St Lucie Blvd
Blue Heron Blvd
Gateway Blvd
45th Street
Indiantown Road
State Road 70
Donald Ross Road

» who Drank GATORADE in the past 7 days
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Top-26 Residential Zip Codes: Adults 18 or older

33428
33415
34983
33463
33446
34997
33406
34953
33470
33461
34950
34982
33433
33411

5.92%

;

3.23%

o'y
il
ER
oo
w
&
ES
B
o
®

B
b0
=
e
IS
=
R

3

&

n
s
e
5 g
[
®

&

&

w

:

i i
20 5
g5 %

w

G E
s [T
2 8 IS

NNI
ow
-
3

$ 303
§

&
g
&
2

§'

8 1.05%

fEE
| Bt

asﬁ
e N
e 58
EE
- E
~
R
g n
v
g
8

1.63%

12"
27,853 1.43%
0TI 1.64%
EERTE 0.95%

1.07%
M 1.55%

1.01%
o
33 855 1.74%
36,072 1.86%
27,793 1.43%

$ 1.48%
34,964 1.80%
15
28,043 1.44%

B oo ™"

Sports drinks drank past 7 days: Gatorade

418,476 or 86.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
52.7 minutes per day driving an average of 30.7 miles each day and are 59.% more likely to use
Linton Blvd than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Drank GATORADE in the past 7 days)
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

who Drank GATORADE in the
past 7 days

rzsns o

® who Drank GATORADE in the past 7 days muUsa

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

20,708,176 or 34.1% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 30.7% of all time

spent daily with All forms of Print Media.

% Time ns SHeat;
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s

Local Daily
Newspaper(s)
(Sunday)
125
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o 5 B g sl
- o Mo T Ma TN Yo
SER TR SR SR TR YR YR TR (T [

New York Times
(Daily+Sunday)
10.3

Wall Street Journal
(Daily)
9.4

USA Today (Daily)
9.2

Local Daily
Newspaperis)
(Daily
8.2

New York Times

Magazines
8.1

Local Daily
Newspaper(s)
(Sunday}
12.8

Newspape

MNew York Times
{Daity+Sunday)
9.7

Wall Street Journal
(Daily)
9.2

Magazines

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

USA Today (Daily)
9.0

Local Dai New York Times
) (Daity (Daily}

84 7.6

Direct Mail
Advertising
(excluding
Catalogs)
7.5 7.4

Caralogs
3.6

AL

# who Drank GATORADE in the past

7 days

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

UsA Today (Daily)

Catalogs

Magazines

Books

USA USA Projection

Scarborough R1 2026: Jan 25-Mar26
All Graphs and soefo.ai Dota Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tatal persons:

Sl

BT,
o4 2.6%
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= who Drank GATORADE in the past 7 days
Qual Intab

who Drank GATORADE in the
past 7 days

5157

Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or older,

musa

% Time Spent.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
{Sunday)
125

New York Times
(Sunday)
12.4

Wall Street Journal (Daity)
9.4

Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily
B89 8.2

Local Daily

New York Times (Daily)
8.2 Direct
Mail
Advertisi
ng
(excludin

Magazines
8.1

E
Catalogs)
75

Local Daily
Newspaper(s)
(Sunday)
12.3

New York Times.
(sunday)
1.7

Wall Street Journal

Local Daily Newspaper(s)
(Daily
8.4

Local Daity
Newspaper(s)
(Daity+Sunday)

(Daily)
9.2 9.1

New York Times
(Daily) Magazines
7.6 75

Direct Mail Advertising {excluding
Catalogs)
7.4

USA Projection

Scarborough R1 2026: Jan 25-Mar26

Qual Intab 24,338

Sports drinks drank past 7 days: Gatorade

= who Drank GATORADE in the past 7 days

soefa.ai

= USA

® Share of Everything
for Anything .



Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times {Sunday)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

(222 o

w who Drank GATORADE in the past 7 days

2.2%

64 35.3%

who Drank GATORADE in the

# Time spent:

27.0% § 14,39

L2

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

MINNEAPOLIS-ST. PAUL

past 7 days

B MINNEAPOLIS-5T. PAUL

259,903 or 34.1% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 32.7% of all time
spent daily with All forms of Print Media.

USA Today (Daily)
7.9

Local Daily
Newspaper(s)
New York Times "
(Daily+Sunday) -9 75
9.0

Local Daily
Newspaper(s)
(Sunday)
12

Wall Street Journal
(Daity)
8.6

New York

Times (Daily) Magazines
71

New York Times
(sunday)

USA Today (Daily)
9.2

116

Direct Mail
Advertising
oot Dy [rnnudmig;ulslnzsj
New York Times Newspapers)
(Daily+Sunday) (Daily
8.7 89

Magazines

Local Daily
Newspaper(s)
(Sunday)
13.0

Wall Street Journal
(Daily)
9.6

New York Times
(Daily)
78

® who Drank GATORADE in the past 7 days

B MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av,

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

Books

MINNEAPOLIS-ST. PAUL

DMA
All Graphs and seefo.ai Data Modeling Copyright © 2026 Hub.

Total persons:

O e 5 o
Ciosessd o
e ——
”""

# who Drank GATORADE in the past 7 days

Scarborough R1 2026: Feb25-Feb26
%ard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

who Drank

inthe
past 7 days

B MINNEAPOLIS-ST. PAUL

Qual Intab 320

g. Minutes/day Spent): Adults 18 or older

Direct Mail
Advertising
(excluding
Catalogs)
79

New York Times
(DailysSunday]
= 9.0
Local Daily
Newspaper(s)
(Sunday)
1.2

USA Taday (Daily}
79

‘Wall Street Journal
(Daity)
B.6

Local Daily Newspaper(s)
(Daity
75

New York Times
{sunday)
1.0

Magazine

Local Daily Newspaper(s)
(Daity+Sunday)
8.0 71

New York Times (Daily)
6.7

Local Daily
Newspaper(s)
(Dallyssunday)
9.4

Wall Street Journal
(Daity)

Local Daily 9

Newspaper(s)
(Sunday)
13.0

Direct Mail
Advertising
New York Times  [excluding
(Daity) Catalogs)
78 72

New York Times
(Sunday)

Local Daily Newspaper(s)
(Daity
116 89

w who Drank GATORADE in the past 7 days

Sports drinks drank past 7 days: Gatorade

= MINNEAPOLIS-ST. PAUL
* Share of Everything



197,089 or 37.4% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 26.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time spent:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

mm

P o

T -

m who Drank GATORADE in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Drank GATORADE in the
past 7 days

W ST. LOUIS

Local Daily

Newspaper(s)

(Sunday)
14.8

Local Daity.
Newspaper(s)
(Daity+Sunday)
104

USA Today (Daily)
10.8

Local Daily
Newspaper(s)
(Daily
9.5

New York Times
(Daily)
10.3

New York Times
(Daily+Sunday)
13.8

Direct Mail

Cata
logs
3.3

(el:!umng
Magazines Catalogs)

Wall Street Journal (Daily)
12.6 8.0 7.7

Local Daily

Newspaper(s)

(Sunday)
118

New York Times
(Daityssunday)
9.3

Wall Street Journal
(Daily)
9.2

Magazines
8.2

Direct Mail
Advertising
(excluding
Catalogs)
75

USA Today (Daily)
83

Lacal Daily
Newspaper(s)
(Daily
1.8

Catalogs
3.5
New York

Times (Daily)
6.9

¥ who Drank GATORADE in the past 7 days

W ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Books

Total persons:

% Time spent-

e | i 0 ¢
m—!m—' oo

e L e

Avg. Hours+Minutes/day with Ad- m

m 5_ 89% — Supported Print Media: Adults 18 or older m

= who Drank GATORADE in the past 7 days
Scarborough R1 2026: Feb25-Feb26

who Drank GATORADE in the

past 7 days

u ST, LOUIS
tab 386

DMA Qual In
All Graphs and soefa.ai Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghts reserved

New York Times

{Sunday)
17.3

Local Daily
Newspaper(s) [Sunday)
148

Wall Street Journal
(Daily)
126

USA Today
[Daity}
108

Magazines
8.0

New York Times (Daily)
10.3
Local Daily
Newspaper(
Direct Mail
Local Daily Newspaper(s) Advertising
(Daily (excluding Catalogs)
9.5 | 1.7

s)
(Daity+Sund
ay)
104

Local Daily
Newspaper(s)
(Sunday)
11.8

New York Times

(Sunday)
1.7

Magazines
82

Wall Street Journal

(Daity)
92

Local Daily

Newspaper(s)

(Daity
7.8

Local Daily
Newspaper(s)
{Daily+Sunday)
84

Direct Mail
Advertising
(excluding
Catalogs)
75

New York Times (Daily)
6.

= who Drank GATORADE in the past 7 days

Sports drinks drank past 7 days: Gatorade

m ST. LOUIS
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150,937 or 33.6% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 30.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med.ra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per{s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

% Time spent:

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m rgl,?’w who Drank GATORADE in the CINCINNATI
past 7 days
EBhmE 13
m who Drank GATORADE in the past 7 days B CINCINNATI

MNew York Times
(Daity+Sunday)

USA Today (Daity)

Direct Mail
Advertising

Local Daily {excluding Catalogs)

(Daity+Sunday)
85

New York Times

Local Daily
Newspaper(s) Newspaper{s}
(Sunday) Magazines (Daity
118 9.3 8.0

Local Daily

Local Daily
Newspaper(s)

(Sunday)
11.8

Local Daily

New York Times
(Daily+Sunday)
88

7.9

USA Today (Daily) Magazines
8.7

Newspaper(s) (Daily

Times (Daity)
69

Local Daily

Catalogs)
7.6

Catalogs
3.4

New York

All Local

Weekly...

® who Drank GATORADE in the past 7 days

N CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CINCINNAT!

DM, Qual Intab
All Graphs and soefa.ai Data Model.rng Copyrrghr © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total Persons:

e — T o
m—-—

% 7ime spent-

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older|

1.5%

who Drank GATORADE in the CINCINNATI

T — A%

— 0%
® who Drank GATORADE in the past 7 days = CINCINNATI

carborough R12026: Feb25-Feb26 429

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
{Daity+Sunday)
85

Wall Street Journal (Daily)
9.3

Local Daily
Newspaper(s)
(Sunday)
11.8

| USA Today (Daily)
9.1

Magazines
F;; 3 Local Daily Newspaper(s)

(Daily
8.0

New York
Times
(Daity)
7.3

New York Times Direct Mail Advertising
{sunday) {excluding Catalogs)
112 73

Local Daily

Newspaper(s)

(Sunday}
118

New York Times

(Sunday)
10.8

New York Times.

(Daily+Sunday) USA Today (Daily)
88 B7

Local Daily Newspaper(s)
(Daily+Sunday)
85

Direct M

Catalogs)
7.6

Local Daily Newspaper(s)
(Daity New York Ti
7.9 6.

Wall Street Journal
(Daity)
B7

Magazines
1.2

mes (Daily)
9
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books
New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

‘who Drank GATORADE in the WEST PALM BEACH-BOCA
past 7 days RATON

New York Times (Sunday)
New York Times (Daily)
Wall Street Journal (Daily)
Catalogs

Magazines

usa Today (Daily) RIS > 31
e

» who Drank GATORADE in the past 7 days

All Local Weekly Newspapers

WWEST PALM BEACH-BOCA RATON

# Time spent:

151,892 or 31.2% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 31.8% of all time
spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
(Sunday)
13.6

Wall Street Journal
(Daily)
9.1

Local Daily
Newspaper(s)
New York Times (Daily
(Daily+Sunday)
102

USA Today (Daily)
9.1

Direct Mail

Advertising
(excluding
Catalogs)

New York Times
(Daily)
81

Local Daily
Newspaper(s)
(Sunday)
13.1

Wall Street Journal
(Daity)
89

Local Daily New York Times
Newspaper(s) (Daily (Daily)

New York Times 8.4 79

(DailysSunday)
9.7

Direct Mail  catalogs
Advertising 38
USA Today (excluding
Magazines (Daily) Catalogs)
& o = Al

= who Drank GATORADE in the past 7 days

W WEST PALM BEACH-BOCA RATON

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persons:

e o e
m—m——
Lozl oov
(77562 | 0%

oy

s o7 | 3 oom
m-e
P 0%
# who Drank GATORADE in the past 7 days B WEST PALM BEACH-BOCA RATON

WEST PALM BEACH-BOCA RATON DM, Scarborough R1 2026: Jan25-lan26 Qual Intab
All Graphs and soefoa.ai Data Modeling Copyraght © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Avg. Hours+Minutes/day with Ad-
Wwall street Journal (Daily)

Catalogs
Magazines
USA Today (Daily)

who Drank GATORADE in the
past 7 days

All Local Weekly Newspapers
Books

WEST PALM BEACH-BOCA
RATON

Supported Print Media: Adults 18 or older

% 7ime spent-

M

Local Daily
Newspaper(s)
(sunday)
136

New York Times
{sunday)
124

Local Daily
New York Times Newspaper(s)
{Daily+Sunday) Magazines (Daily+Sunday)
102 9.6 9.5

Wall Street Joumal (Daily)
9.1

Local Daily
Newspaper(s)
(Daily
86

New York Times
(Daily)
8.1

Direct Mail Advertising (excluding
Catalogs)

USA Today (Daily)
9.1 72

Local Daily
Newspaper(s)
[Sunday}
13.1

New York Times
(Sunday)
115

Local Daily
New York Times Newspaper(s)
(Daity+Sunday) Magazines (Daity+Sunday)
9.7 9.5 9.2

Wall Street Journal (Daily)
89

New York Times  USA Today
(Daily) (Daily)
7.9 7

Local Daily Newspaper(s) Direct Mail Advertising (excluding
(Daily Catalogs)
84 72

= who Drank GATORADE in the past 7 days

Sports drinks drank past 7 days: Gatorade
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G (P "Advertising Actions"
|

' P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due

GATORADE édl‘

to Ads on %)
Social Media
Websites
Direct Mall

Broadcast, Cable, & Sat TV

63,738,660

Video Streaming Services priryn 15.5%

Local AM/FMRadio  gremyyer )
Cable TV Networls
Padcasts

Audio Streaming Services

29,182,413 10.7%
Billboards  ghprepmm 10.0%
Newspapers phygrn 11.0%
m P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 5157 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e fa . al for Anything =

Sports drinks drank past 7 days: Gatorade



Websites

Social Media
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

Local AM/FM Radio

562,425 14.4%

659,404 16.9%
_—

Podcasts

Audio Streaming Services

316,394 8.1%

458,155 11.7%

Cable TV Networks B —r
Local Broadcast TV 585019 150
Newspapers [RS8
Billboards 387727 =
W P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 320 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a o al for Anything o
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G f =STL

GATORADE b

P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

Social Media 990,155 39.3%

Websites 854,336 34.0%

Direct Mail g=pes 27.7%

Broadcast, Cable, & Sat TV

Cable TV Networks  grppes 16.8%

Local Broadcast TV 431879 17.9%

Local AM/FMRadio  grpsny 16.4%

Podcasts

363,501 14.4%

Video Streaming Services 421.970 16.8%

Billboards  grpers: 12.4%

Newspapers g=Sees oo ST. LOUIS

Audio Streaming Services

264,736 10.5%
m P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 386 f‘ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . a 1 for Anything o

Sports drinks drank past 7 days: Gatorade



G f =CIN

GATORADE M ﬂ P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

SocialMedla
Websites
Direct Mail

Broadcast, Cable, & Sat TV '4'55' 739 i
Cable TV Networks
Video Streaming Services
Local Broadcast TV

Local AM/FM Radio  SSS85, Fi

Newspapers

Audio Streaming Services

Billboards e e

P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNAT!  DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 429 Share of Everything
All Graphs and soefa.al Data Modeling Copyright ©® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything o

Sports drinks drank past 7 days: Gatorade



"Advertising Actions"”

P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

Social Media

729,850 37.5%

Websites 690,456 35.5% .
DirectMail prper 29.7%

Broadcast, Cable, & Sat TV  gregre — 25.4%

301,444 15.5%

Video Streaming Services

Cable TV Networks

335,641 17.3%

Local Brasdcast TV
Local AM/FM Radio  [S4988 T
Podcasts
Newspapers

Audio Streaming Services

WEST PALM BEACH-BOCA RATON
192,729 9.9%

Billboards 121134 o
m P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 608 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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